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FAK THE GAME & Rethink Branding!
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Branding is criical to you or your
organization's success. Wher

Buildi +
and done right, branding can help you
g’;‘;‘:"‘ﬁ to build awareness for yourselr

Company’s and your business, or even hel
Brm / | | ’
you to win new business. When

done wrong you become easily

st in the competition
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REFER BACK 10 RULE #1




WHAT NAKES
YOU DIFFERENT?
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1. What does your brand stand for (in the eyes of those who use it)?

) What is the ane thing you can boldly say that others around you can't

3. What competitive advantage do you have that separates yourselr from the
pack

4. What is it about your attitude, your style, your service, or your product that
causes people to become hooked and ambassadors of your brand

2. What's that one thing that people cannot resist about you and that no one

can deny
The Answers: "WHAT YOUR BRAND OWNS"
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xample:

TWO MEN
AND A
TRUCK.
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I} your staterment doesn T explicitly give ity infended

awdience vafue, iF» dead on arvival.

"her 20 years in providing quallty business consulting”
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"No malter how big or how smal] O goal is simple - to provide you with solliions o
differentiate you from your competitors and increase your profits through game-cranging igeas



know Thy Customer
([Behaviors, Desires, Attitudes)




Beheve in something. Even if it

1.

means sacrif
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f quickly sparked bot h praise and calls for ¢ bOVCO

vales rose, however, with the company reporting ¢

10 percent jump in income to §847 million!
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BUILDING
YOUR BRAND!

Questions!
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